
Gather Data

Direct Feedback

Create Profiles

Personalize

Review and
Refine

Start with your current
customer base and
look for patterns in

demographics,
behaviors, and
engagement.

Buyer personas are detailed profiles of your ideal customers. They enable
you to segment your marketing efforts, personalize your communications,
and create content that resonates with each unique group.

Ask your customers
about their challenges,

goals, and
preferences. Aim to

understand their
decision-making

process.

Include demographic
information,

psychographics, and
behavioral traits. Detail

their challenges and
how your product or
service fits into their

life. 

Humanize the data
with a name and a

face, making it easier
to empathize with your

target audience.

As your business
evolves and you gather

more data, regularly
review and update

your personas. 
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